






 
site skin examples



As the sponsor of a Fashionista channel, your brand will have the 
opportunity to surround incredibly contextually relevant content with 
your banners and skin.
 

 
exclusive channel ownership

Sponsored channels are featured in our main 

navigation bar on all pages of the site, including 

the homepage.

As the channel sponsor your brand 

will also automatically roadblock all related 

posts on Fashionista.

Available channels:

Beauty

Careers

Denim

Fashion Schools

Fashion Week

Fragrance

Handbags

Jewelry

Makeup

Menswear

Outerwear

Shoes

Sneakers

Shopping

Sunglasses

Swimwear



Are you a hiring manager?  Then list your jobs with us!

 Fashionista.com reaches over 650,000 unique visitors 

 every month.

 Almost a quarter of Fashionista readers already work in the 

 fashion industry.  Of those that don’t over two-thirds WANT 

 to work in the fashion industry.

 All jobs are listed on Fashionista.com Job Board for a 

 minimum of 6 weeks.

 

 We promote the job in our weekly fashion careers 

 newsletter.

 We tweet the job opening to our over 400,000

 Twitter followers.

All of this is available for and introductory rate of only 
$75 per job. 

 
job listings



All banners are sold on a CPM* basis. We offer discounts based on the 
volume of your buy.

*CPM stands for “cost per thousand impressions.” To have your ad appear 500,000 times at a CPM of 

$10 would cost $5,000 [500,000 impressions x ($10/1000)].

The minimum buy for any campaign is $2,500 per month.

 
rate card

U N I T

Box (above the fold)

Box (below the fold)

Big box

Leaderboard

Interrupter

Newsletter skyscraper

D I M E N S I O N S  ( I N  P I X E L S )

300x250

300x250

300x600

728x90

560x200

160x600

R AT E

$20

$5

$30

$15

$20

$30



Breaking Media was founded in 2006 as a network of targeted business-to-business web sites, 

e-newsletters, events and social media channels that  speak to the purchase decision makers and 

opinion leaders of  the influential, affluent business communities we serve.

Today our network is composed of four brands that reach 1.7 million people monthly: 

 Above the Law, the leading site about the legal profession

 Dealbreaker, the popular and outspoken Wall Street tabloid

 Fashionista, the leading digital source for news and insights 

 on the fashion industry

 AltTransport, a guide to smarter ways of getting around.

The Breaking Media management team is headed by CEO John Lerner, who has had 20 years of 

experience in the B2B and niche consumer markets  running the online businesses of VNU, Nielsen and 

F+W.  Our sales efforts are spearheaded by Publisher/COO , David Minkin, who has worked for such 

lead online B2B brands as Forbes.com, CFO.com and Institutional Investor.

The company was founded by Carter Burden III, founder and CEO of managed hosting provider 

Logicworks and Justin Smith, currently the President of the Atlantic Media Company, overseeing leading 

thought-leadership brands The Atlantic, National Journal, CongressDaily, The Hotline, and Government 

Executive.

Fashionista.com is one of the most
influential sites from Breaking Media


